“If a man does not keep
pace with his compan-
ions, perhaps it is
because he hears a dil-
ferent drummer. Let him
step lo the music which
he hears, however mea-
sured or lar away."
Henry David Thoreau

6 MALECALL/DEAR SIR We must be doing something right. ..

8 THE JOYS OF SELF-ABUSE by Robert Payne
Jacking off: an ancient pastime becomes a timely new pheno-
menon. Can we introduce you to some new tricks?

14 ROCCO DE VEGA: BOUND & GAGGED
The newest stud from Zeus—hot, horny, sweaty, shaved (in all the
right places) and bound to please!

20 KNIGHTS TEMPLAR INITIATION
An inside look at a growing group of safe/sane SM practicioners,
The night we dropped by, there was a definite charge in the air. ..

24 DRUMSTICKS
New candidates for Drummer Daddies: Ben Franklin and John Giel-
gud. Go ahead and laugh!

25 BEAUTY’S PUNISHMENT by A.N. Roquelaure
An exclusive advance excerpt from a blockbuster SM novel. Enter a
world where domination and submission are absolute. . .

43 LEATHER NOTEBOOK
Notes on corporal punishment, and the case of the sadomasochistic
seminarian.

45 RITES OF ENDURANCE by Mark I. Chester and Kirby Congdon
An intriguing fusion of image and word takes us inside a very private
realm of the senses.

53 DRUMBEATS Classified information!

73 DRUM
Bill Ward’s hunky hero takes the plunge.

76 INTERNATIONAL LEATHER SCENE
An inside look at Interchain, plus trans-Atlantic notes on who, what,
when and where.,

79 DRUMMEDIA FILM
Underground sensation Curt MacDowell delves into a subject dear
to our hearts: Daddy.

81 DRUMMEDIA VIDEO
The myth of “straight” supremecy, the latest from Christopher Rage,
and the world’s first SM workout tape.

84 LEATHER VALENTINE
Tom Rogers takes a leatherman’s look at all that hearts & flowers stuff.

85 TOUGH CUSTOMERS
They're back—as raunchy and real as ever!

89 FORESKIN UPDATE
Bud Berkeley shares his latest batch of uncut confessions and versa-
tile tips. . .

94 IN PASSING
The incomparable Harry Bush catches Cupid with his pants down
...and his arrow up!

Cover and Opposite Page: Elias, Drummer’s Lebanese leatherman, captured in a couple of
uncompromising positions. Photos by Jim Wigler.
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TELL IT TO THE MARINES

There was a flap around Christmas time
about a gay bar in North Hollywood col-
lecting Toys For Tots to feed to the U.S,
Marine’s annual P.R. campaign. It seems
that the chickenshit Marine Corps was
afraid to pull a couple of their boys off
Hollywood Boulevard long enough to go
out to the bar and pick up whatever the
faggots had collected. CBS-TV in L.A,
picked up the story and named the U.S.
Marine Corps “Turkey of the Year."”

This is the same Marine Corps that
open-handedly accepted toys from the
Hell's Angels and made a big publicity
flap when it did so. And the same Marine
Corps that Harry Truman said had a pub-
licity department bigger than some
nation's armies.

But our beef is not with the assholes in
the Marine hierarchy. Again we ask, why
do gay men suck up to straight charities
like these? These organizations can draw
from the entire population and do, in the
millions of dollars. But gay charities, or
pro-gay groups like the ACLU, go beg-
ging and have no one but gays to draw
from. | remember being at an annual
function in Miami given by a leather bar
there where there was an ACLU booth
with a notice that they did not have
enough money to even send a represen-
tative to interview a man held in a Florida
prison simply because he was gay. Yet
another bar was proud it had raised over
$10,000 each year for some non-gay
charity.

Any gays “Uncle Tomming" it with any
straight charities, when gay people and
gay causes are in such need, deserve what
they get, no matter how well-intentioned
their efforts.

And boy, is that particularly true with
the big upcoming annual Gay Rodeo in
Reno, Nevada.
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